19TH ANNUAL WORKSHOP

Australia New Zealand Workshop

in Experimental Economics

ANZWEE 2026 - Programme
DATES VENUE
Monday 16 & Tuesday 17 November 2026 Otago Business School, University of Otago, Dunedin

FORMAT
Two parallel rooms - two keynotes - 20 minutes a paper

—_— . B Te Kura Pakihi
University | JeXaran oo
of Otago

OTAKOU WHAKAIHU WAKA

DRAFT PROGRAMME - 9 OCTOBER 2026 - SUBJECT TO CHANGE

D Room A D Room B Each paper: 17 minutes plus 3 for questions

Monday 16 November by

08:30 Registration & coffee from 08:30 - Welcome at 09:00
09:15
09:15 ROOM A Charitable Giving ROOM B  Belief Updating
10:15 1. Maro$ Servatka Macquarie 1. Shenao Dong Monash
SESSIONS | Coordination in altruistic markets with imperfect substitutes Overinference and underinference from aggregating multiple
2. Stephen Knowles Otago signals
Do very short deadlines increase donations to charity? 2. Wanying (Kate) Huang Monash
3. Shusaku Sasaki Osaka Belief uncertainty
Overhead aversion, overhead-free appeals, and complementary 3. Yuet Lyu Monash
information The role of uncertainty about future losses in wishful thinking
10:15 Morning tea
10:45
10:45 ROOM A Social Norms & Motives ROOM B Complexity & Choice Quality
11:45 1. Robert Hoffmann Tasmania 1. Changfa Fu Melbourne
SESSIONS I Why people give: developing a scale of charitable giving How labels obfuscate information and distort choices
motives 2. Michelle Lee Melbourne
2. Uzma Afzal RMIT Complexity undermines resource allocation
The arranged marriage norm and the norms governing its 3. Ziyan Xu Zhejiang / Melbourne
enforcement How discounts impact choice quality: complexity and salience
12:00 Lunch — presenters

Keynote I — Arthur Robson (Simon Fraser University)

14:45 Afternoon tea
15:15
15:15 ROOMA Gender & Careers ROOM B Bounded Rationality & Imprecision
16:15 1. Yee Wah Lisa Chan Sydney 1. Daniel Woods Macquarie
SESSIONS Gender differences in delegating wage negotiation Breaking down bandits: an experimental decomposition
" 2. Emily Tran Melbourne 2. David Butler Griffith
Gender gaps in persistence: real or perceived? Imprecise preferences and beliefs in simple games
3. Maria Recalde Melbourne 3. Lucca Buonamano UTS
Misattribution: how work assignments affect evaluation and Can preferences predict non-strategic behaviour in games?
advancement
16:30 ROOMA Teams, Public Goods & Cooperation ROOM B Risk & Gambling
17:30 1. Yichen Guo RMIT 1. Stephen Cheung Sydney
SESSIONS Competitive bonuses and public good production Reframing losses disguised as wins in electronic gambling
v 2. Nisvan Erkal Melbourne machines
Information provision with milestones in teamwork 2. Ralph-C Bayer Adelaide
3. Bhagya Gunawardena RMIT Do people gamble more if they can cash out?
Learning from peers: ability-based grouping and incentives 3. Keaton Ellis Monash
Should | state or should | show? Aligning Al with human
preferences

18:30 Workshop dinner — Ombrellos, 10 Clarendon St (presenters)
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Tuesday 17 November o2y 2

DRAFT - SUBJECT TO CHANGE

OTAGO BUSINESS SCHOOL, DUNEDIN

09:15 ROOMA Matching & Market Design
10:15 1. Gloria Yifan Chen Melbourne
SESSIONS V When words move rankings: strategic messaging in matching
markets
2. Siqi Pan Melbourne
Matching by characteristics
3. Jiachen He Monash
When verification crowds out disclosure
10:15 Morning tea
10:45
10:45 ROOM A Voting & Political Economy
11:45 1. Marco Faravelli Queensland
SESSIONS The devil you know: how status quo bias can influence elections

VI 2. Pablo Guillen Sydney
Communication bubbles in a polarized social dilemma

12:00 Lunch — presenters
13:00
13:15 ROOM A Markets, Experts & Consumers
14:15 1. Lana Friesen Queensland
SESSIONS An experimental comparison of cap- and intensity-based
Vil pollution markets
2. Adithya Krishna Macquarie
Information asymmetry and multiple experts: a credence goods
experiment
3. Barry Wong EIT
NZ consumer acceptance and preferences for no- and low-
alcohol wines
14:15 Afternoon tea
14:45
14:45 ROOM A  Field Experiments in Health & Education
15:45 1. Huan Wang RMIT
SESSIONS Self protection for children’s sake

VI 2. Luthfi Balbeid Monash
Beyond moving pictures: interactivity in learning economics

ROOM B Information, Attention & Automation

1. Boon Han Koh Exeter
Beyond the win: luck and its influence on feedback-seeking
2. Jason Tayawa UNSW
Paying too much attention: theory and evidence
3. Valentyn Panchenko UNSW
Automation as commitment: information, correlation, and
adoption

ROOM B  Time Preferences & Self-Control
1. Elif Incekara Hafalir UTS

Expectations and patience: a within-subject investigation
2. Zhongwen Chen Monash

Managing screen time: feedback and (soft-)commitment
3. Anthony van den Berg Melbourne

Goal setting and observability

ROOM B Methods

1. Michele Garagnani Melbourne
Using response times to reveal group preferences in surveys

2. Thomas Pfeiffer Massey
Accuracy of replication forecasts for DARPA’'s SCORE project

Keynote II — Vera te Velde (University of Queensland)

Closing

Draft programme, 9 October 2026 - subject to change. Session chairs to be confirmed.

anzwee.com - ANZWEE2026@otago.ac.nz
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Presenters

Alphabetical by surname. 41 papers in 15 sessions. Hosted by the Department of Economics, Otago Business School, University of Otago

— Otakou Whakaihu Waka.

DRAFT - SUBJECT TO CHANGE

PRESENTER PAPER WHEN
Uzma Afzal The arranged marriage norm and the norms governing its Mon 10:45
RMIT enforcement ROOM A
Luthfi Balbeid Beyond moving pictures: interactivity in learning economics Tue 14:45
Monash ROOM A
Ralph-C Bayer Do people gamble more if they can cash out? Mon 16:30
Adelaide ROOM B
Anthony van den Goal setting and observability Tue 10:45
Berg ROOM B
Melbourne

Lucca Buonamano Can preferences predict non-strategic behaviour in games? Mon 15:15
uTts ROOM B
David Butler Imprecise preferences and beliefs in simple games Mon 15:15
Griffith ROOM B
Yee Wah Lisa Chan Gender differences in delegating wage negotiation Mon 15:15
Sydney ROOM A
Gloria Yifan Chen When words move rankings: strategic messaging in matching markets ~ Tue 09:15
Melbourne ROOM A
Zhongwen Chen Managing screen time: feedback and (soft-)commitment Tue 10:45
Monash ROOM B
Stephen Cheung Reframing losses disguised as wins in electronic gambling machines Mon 16:30
Sydney ROOM B
Shenao Dong Overinference and underinference from aggregating multiple signals Mon 09:15
Monash ROOM B
Keaton Ellis Should | state or should | show? Aligning Al with human preferences Mon 16:30
Monash ROOM B
Nisvan Erkal Information provision with milestones in teamwork Mon 16:30
Melbourne ROOM A
Marco Faravelli The devil you know: how status quo bias can influence elections Tue 10:45
Queensland ROOM A
Lana Friesen An experimental comparison of cap- and intensity-based pollution Tue 13:15
Queensland markets ROOM A
Changfa Fu How labels obfuscate information and distort choices Mon 10:45
Melbourne ROOM B
Michele Garagnani Using response times to reveal group preferences in surveys Tue 14:45
Melbourne ROOM B
Pablo Guillen Communication bubbles in a polarized social dilemma Tue 10:45
Sydney ROOM A
Bhagya Learning from peers: ability-based grouping and incentives Mon 16:30
Gunawardena ROOM A
RMIT

Yichen Guo Competitive bonuses and public good production Mon 16:30
RMIT ROOM A
Elif Incekara Hafalir Expectations and patience: a within-subject investigation Tue 10:45
uTsS ROOM B
Jiachen He When verification crowds out disclosure Tue 09:15
Monash ROOM A
Robert Hoffmann Why people give: developing a scale of charitable giving motives Mon 10:45
Tasmania ROOM A
Wanying (Kate) Belief uncertainty Mon 09:15
Huang ROOM B
Monash

Stephen Knowles Do very short deadlines increase donations to charity? Mon 09:15
Otago ROOM A

PRESENTER INDEX

SESSION (draft, subject to change)

Social Norms & Motives
Field Experiments in Health &
Education

Risk & Gambling

Time Preferences & Self-Control

Bounded Rationality & Imprecision

Bounded Rationality & Imprecision

Gender & Careers

Matching & Market Design

Time Preferences & Self-Control

Risk & Gambling

Belief Updating

Risk & Gambling

Teams, Public Goods & Cooperation

Voting & Political Economy

Markets, Experts & Consumers

Complexity & Choice Quality

Methods

Voting & Political Economy

Teams, Public Goods & Cooperation

Teams, Public Goods & Cooperation

Time Preferences & Self-Control

Matching & Market Design

Social Norms & Motives

Belief Updating

Charitable Giving



PRESENTER
Boon Han Koh
Exeter

Adithya Krishna
Macquarie

Michelle Lee
Melbourne

Yuet Lyu
Monash
Sigi Pan
Melbourne

Valentyn Panchenko
UNSW

Thomas Pfeiffer
Massey

Maria Recalde
Melbourne

Shusaku Sasaki
Osaka

Maros$ Servatka
Macquarie

Jason Tayawa
UNSW

Emily Tran
Melbourne

Huan Wang
RMIT

Barry Wong
EIT

Daniel Woods
Macquarie

Ziyan Xu
Zhejiang / Melbourne

PAPER

Beyond the win: luck and its influence on feedback-seeking

Information asymmetry and multiple experts: a credence goods

experiment

Complexity undermines resource allocation

The role of uncertainty about future losses in wishful thinking

Matching by characteristics

Automation as commitment: information, correlation, and adoption

Accuracy of replication forecasts for DARPA's SCORE project

Misattribution: how work assignments affect evaluation and

advancement

Overhead aversion, overhead-free appeals, and complementary
information

Coordination in altruistic markets with imperfect substitutes
Paying too much attention: theory and evidence

Gender gaps in persistence: real or perceived?

Self protection for children’s sake

NZ consumer acceptance and preferences for no- and low-alcohol
wines

Breaking down bandits: an experimental decomposition

How discounts impact choice quality: complexity and salience

WHEN

Tue 09:15
ROOM B

Tue 13:15
ROOM A

Mon 10:45
ROOM B

Mon 09:15
ROOM B

Tue 09:15
ROOM A

Tue 09:15
ROOM B

Tue 14:45
ROOM B

Mon 15:15
ROOM A

Mon 09:15
ROOM A
Mon 09:15
ROOM A
Tue 09:15
ROOM B
Mon 15:15
ROOM A
Tue 14:45
ROOM A
Tue 13:15
ROOM A
Mon 15:15
ROOM B

Mon 10:45
ROOM B

SESSION (draft, subject to change)

Information, Attention & Automation

Markets, Experts & Consumers

Complexity & Choice Quality

Belief Updating

Matching & Market Design

Information, Attention & Automation

Methods

Gender & Careers

Charitable Giving

Charitable Giving

Information, Attention & Automation

Gender & Careers

Field Experiments in Health &

Education

Markets, Experts & Consumers

Bounded Rationality & Imprecision

Complexity & Choice Quality



